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Do you remember the first time you smelled Calvin 
Klein’s Eternity, or caught a pungent waft of Giorgio Beverly 
Hills? What about the addictive smell of Chanel No19 or the 
now infamous Molecule 01? Chances are that if you’ve ever 
spritzed on one of these scents, they will have left a lasting 
impression. They were all game-changers – perfumes that 
pushed the boundaries and made us rethink our ideas of a 
classically beautiful fragrance. And for those who shy away from 
today’s popular and ubiquitous fruity florals and want to smell a 
little more memorable, such rebel scents have obvious – and 
lasting – appeal. 

“The definition of shocking, new or revolutionary changes 
over time,” says Geza Schoen, the perfumer behind fragrance 
house Escentric Molecule, which is infamous for breaking 
boundaries. “Back in 1921, Chanel No5 was considered 
revolutionary with its aldehydic, sparkling notes; now it smells 
old-fashioned in our world of lightweight, sweet florals.” 

For Geza, creating something truly original means throwing 
out the rule book. “Why should a scent be comprised of top, 
middle and base notes?” he asks. “Why should it be constructed 
like a pyramid of notes? Who says so?” This from the man who 
in 2005 launched Molecule 01, a fragrance with just one 
synthetic fragrance note – Iso E Super – that 
remains a cult favourite. “The average 
fragrance has between 40 and 60 

notes, but some of mine have less than 20 – and Molecule 01 
has just one. I have created scents with notes of gin and tonic, 
tree resins, lemonade and even new computers.”

Using new notes or taking familiar ones and using them in a 
new way – such as adding those seen as traditionally masculine 
to a woman’s scent or vice versa – is another tactic. “Fahrenheit 
by Dior for men was so new because it contained violet, and 
Féminité du Bois by Serge Lutens is mainly woody notes and yet 
is for women,” Geza says. “It’s simply a case of creating with no 
rules or boundaries.”

It is also about realising that just because you like the smell of 
something, it does not mean you want to smell like it. “We all 
love the sea, lakes, waterfalls – but why would you want to smell 
of it?” he adds. “The same is true of chocolate – we love sugar 
and candy, but do you really want to smell like that? This is the 
mistake the marketing people make in briefing perfumers.”

Geza’s favourite fragrance notes are woods, leathers, resins 
and, of course, synthetics such as Iso E Super. “Created in 1972 
and first used in Halston Woman, Iso E Super smells dry, of 
cedar, velvety, very radiant, sophisticated and ultra-sexy,” he says. 
“Not many individual notes can be used in their own right; this 
is almost unique in that way.

“It had been used in perfumery for 30 years before I had the 
courage to use it on its own.” 

And that, ultimately, is the key to breaking new ground in the 
well-trodden world of perfumery. “Learn everything you can so 
you know what has come before,” says Geza. “Only then can you 
truly create something original.”

Smashing 
Scents

 BEAUTY

Every so often a fragrance is created that changes not only the way we smell, but also how  
we think and feel. These are the scent dissenters and any self-respecting perfume  

rebel should have at least one in their collection 

Scents of wonder
Ground-breaking fragrances are the ones that start trends and 
change the way we want to smell. Not surprisingly, they don’t 
come along very often, but they are guaranteed to stand the test 
of time and are worth revisiting. Here are Geza’s chosen few:

1. Serge Lutens Féminité du Bois, £75, from Space NK. “Very 
radical for a women’s scent as it is very woody and balsamic, with 
a hefty dose of Iso E Super” 
2. Davidoff Cool Water, £24.99, from Boots. “Brought a new 
freshness to fragrance”
3. Must de Cartier, from £60.50; visit cartier.co.uk or from John 
Lewis. “Even though I don’t really like sweet scents, this is interesting”
4. Calvin Klein Eternity for Women, from £40, from Debenhams and 
feelunique.com. “Launched in 1988, it marked a turning point for 
scent – I wore this myself. And it has a big chunk of Iso E Super, 
which helps make it revolutionary”
5. Chanel No19, £92, from Boots and House of Fraser. “This, not 
No5, is the true star of the Chanel house of perfumery”
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Rebel scents...
6. Giorgio Beverly Hills, £19.99 (was £43), from The Perfume 
Shop. “This powerhouse scent smells great. The combination of 
tuberose, jasmine, woods and moss makes it really 
sophisticated and new and gutsy for its time”
7. Escentric Molecules Molecule 01, £65.50, from cultbeauty.
co.uk. “I first smelled this back in the early 1990s and instantly 
knew it could be a scent in its own right. It is still my favourite 
ingredient in scent”
8. Dior Fahrenheit, £74.50, from Boots. “A truly original men’s 
scent with a violet leaf note”
9. Estée Lauder Aliage, £48, from Selfridges. “Amazing. So 
different and new – the definition of a game changer. That 
green balsamic note is very interesting”


